1981 Index 


Budgeting strategy: A meaningful mean, 
by Carl Joiner and J. Brad Chapman 
Capital expenditure decisions under risk and uncertainty, 
by Dr. Narendra C. Bhandari 
Career planning for the younger manager, by P. Philip Sidwell 
Conflict! Equal employment versus occupational health, 
by Nina G. Stillman 
Developing the high performance edge, by Edward J. Feeney 
Formal theory and the flexible organization, 
by Russell Stout, Jr. 
Giving a helping hand with personal problems, 
by Leo Miller 
Hard times? Manage results, not just resources, 
by Darwin L. Gillett and Ronald N. Ashkenas 
Has the fair-employment movement affected a manager’s 


summer/page 4 


autumn/page 52 
winter/page 59 


spring/page 16 
autumn/page 29 


winter/page 44 


spring/page 49 


autumn/page 4 


ability to manage?, by Jay Gottesman and Jeffrey Greenhaus autumn/page 13 


How to be an assistant-to, by C Connie Firm 
In praise of appraisal, by James W. Steele 
Let your employees choose their co-workers, 
by Robert H. Smith 
Management by whom? Trends in participative management, 
by Kenneth A. Kovach, Ben F. Sands, Jr., 
and William W. Brooks 
Managing time: Positive clock-watching, 
by George H. Labovitz and Lloyd Baird 
A new approach to problem solving, by Lothar A. Kreck 
Operation snapshot: Ensuring peak office performance, 
by Robert S. Shiff 
Professionalizing the workforce, by Bruce McEwan 
Range estimating for reduced risk, by Lou Lewis 


AUTUMN 1981 


summer/page 25 
summer/page 12 


winter/page 27 


winter/page 4 


summer/page 44 
summer/page 19 


winter/page 37 


winter/page 53 
summer/page 37 
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NGSMENT 

— 


Relocating women managers: Can your company 

meet their needs?, by R. Darlene Firestone spring/page 40 
Sexual harassment: New concern about an old problem, 

by Robert L. Woodrum winter/page 20 
Sorting through the new office gadgetry, by Max V. Riley autumn/page 42 
Stocking up to beat inflation, by Louis Hohenstein winter/page 15 
Tcaching stress management: meeting individual and 

organizational needs, by John F. Pelligrino spring/page 27 
Toward a better system of human resource planning, 

by Felix M. Lopez spring/page 4 
The value of an MBA, by Robert M. Donnelly spring/page 59 
What will the market bear?, by William R. Kelly summer/page 56 


Order business books through AMA 


Management books of other publishers can be ordered from the AMA 
bookstores at the locations listed below. Send a check covering the list 
price of each book (plus $1.50 per order for postage to U.S. addresses, 
$5 to foreign), or place a credit card order by phone. Furnish exact titles, 
author and publisher, and your return address. (Publishers’ prices are 
subject to change.) Payment must accompany orders (New York, 
Illinois, and Georgia residents include sales tax). Allow three weeks for 
delivery. Make checks payable to: 


THE AMA BOOKSTORE 
New York: 135 W. 50th Street, New York City 10020 (212 586-8100) 
Georgia: 1197 Peachtree Street, N.E., Atlanta 30361 (404 892-759) 
Illinois: 8655 West Higgins Road, Chicago 60631 (312 693-5511) 


AMA members are entitled to a 10% discount on books of most major 
publishers. To determine which are eligible, check with the AMA book- 
Store. 
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